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Problems Until The End

PROBLEMIS
UNTIL

Comedy

‘ $900,000 - $2,500,000 (Rough estimate)

OVERV'EW ve 90 -120 minutes

-
-

y "f‘.__.:.

Gener I1s marketable for both domestic and international
markets, on all licensing platforms

Men and women over the age of 18 and some older
minors in English speaking teritories and some other

PG-13 X

Suthern California and Mexico, but flexible.
Basically anywhere by the ocean and that fits the story.
Originally written to be shot in Slovenia and Croatia.



wo high school dropouts trick their father into
giving them an RV to take their grandmother on
vacation, but their carefree trip turns into a chaotic
adventure when grandma's medication mishap
leads to a coma, and they must navigate through a
foreign country while in possession of illegal drugs
and their missing grandmother's body, all while
being chased by a narco gang and the police.

This is where the boy’s problems, adventure and
craziness only begin.

A slightly nostalgic fun comedy feature film like
Road Trip (2000) meets Euro Trip (2004) mixed with
a little Dirty Grandpa (2016) as well as Vacation
(2015) and Weekend at Bernie's (1989) along with
surfing, love, family, joy, gang and police chaises
and a lot of laughter.




Two teenage brothers, having failed to finis hool, con their grandmother into forc

surfing, smoking weed, and relaxing. Howeve ake a turn when grandma mixes up he 2dication and falls into a coma after helping the boys set up a date with two
surfer girls. 2

The boys, thinking grandma has died due to thel e, panic as they are in a foreign countr d in possession of illegal narcotics. They resort to stealing their RV back
from a narco gang who run the junkyard and flee\ 2y notice grandma's body is missing.

In a tragic turn of events, they hit grandma while she's wandering on a back road after waking up from her coma. The boys, chased by the police and the biggest narcotic gang
In the area, decide to stow grandma's body away in a surfboard bag on top of the RV as they try to cross the international border.

Just before crossing the border, a police cruiser appears, causing the boys to panic and stop abruptly. The\rfboard bag flies off the roof and lands at the feet of a border
patrol officer. -

Grandma wakes up in the hospital, and everyone is relieved that she had a great trip. The boys, facing the consequences of their actions, receive a lecture from their parents.



‘ ‘ WHEN THE END

1S JUST THE
BEGINNING OF YOUR
PROBLEMS



origen of the
story.

The story Is based on a true incident involving a
Slovenian family who embarked on an RV trip to Italy
with their grandmother, who unfortunately passed away
during the journey. Rather than ending the trip, they
made the bizarre decision to keep her body in the RV
and even brought her back home, hiding herin a
suitcase to cross the border. This absurd incident
served as the inspiration for the film's plot, which has
now evolved into its current form.

The story seemed so funny and strange that it evolved
into its current form.



Films that we fill approximate the feel, look and aesthetic of
Problems Until The End

FROM THE PRODUCERS OF ROAD TRIP AnND OLD SCHOOL

ED HELMS

Lose your way.
Find your manhood.

Robert De Niro Zac Efron

GraAN

In Theaters

January 22
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The target audience for the comedy film Problems Until the End is based on the

demographics of moviegoers in the following areas:

With 18% of With 30% of
moviegoers aged 18-24 and 27% moviegoers aged 16-24 and 24%
aged 25-39, should appeal to aged 25-34, the comedy should
young adults in their late teens appeal to young adults in their
and early to mid-30s Iin the United late teens and 20s in the United
States. Additionally, with an even Kingdom. Additionally, with a
split between male and female slightly higher proportion of
moviegoers, the film should female moviegoers, the film may
appeal to a broad audience In be more appealing to women.

terms of gender.

With 22% of cinema
attendees aged 18-24 and 26%
aged 25-34, the film should
appeal to young adults in their
late teens and 20s in Australia.
Additionally, with a relatively even
split between male and female
cinema attendees, the film should
appeal to a broad audience In
terms of gender.

Based on these demographics, it's likely that the comedy film will appeal to a
broad range of young adults in their late teens and 20s, with a relatively even spilit

between male and female moviegoers or cinema attendees.









Actors with a strong social media presence: Cast members who are active on social media and
have a large following could help generate buzz and excitement for the film, especially among
younger audiences. Consider actors who are popular on platforms like Instagram, Twitter, TikTok,
and YouTube.

Comedians with a dedicated fanbase: Bringing in well-known comedians with a dedicated
fanbase could help draw attention to your film and generate interest among audiences who enjoy
that comedian's particular brand of humor. Consider comedians who have a strong track record in
stand-up, sketch comedy, or television.

Established film actors: Bringing in established film actors who have a track record of success at
the box office could help lend credibility to your film and attract a broader audience. Consider actors
who have previously starred in successful comedies or who have a strong following among
moviegoers.

The director: Plays a crucial role in the creation of this film. They possess the drive to not only
initiate but also commit to the project, ensuring its success. With their tenacity, knowledge, and
experience, they are adept at handling all aspects of the film. Moreover, they excel in building and
leading a team, resulting in a high-spirited collaboration that yields excellent outcomes.

Social media influencers: In addition to casting actors with a strong social media presence, you
may also consider partnering with social media influencers to help promote the film. Influencers with
a large following and a high level of engagement with their audience could help generate buzz and
excitement for the film among their followers.




With a low budget, your comedy film may have limited resources for marketing and distribution, which could

make it more difficult to reach a wide audience. However, if the film is able to generate buzz through word-of-

SN A ] mouth or social media, it could become a cult favorite among young adults, leading to a modest but dedicated

> DEERe) = ——— R fanbase and potentially leading to strong streaming or rental numbers. Additionally, a low budget may make it
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easier for the film to turn a profit, even with lower box office earnings.

4 ' | = ‘/ ’ With a moderate budget, your comedy film may have more resources for marketing and distribution, allowing it
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With a moderate budget, your comedy film may have more resources for marketing and distribution, allowing it
to reach a wider audience and potentially leading to higher box office earnings. However, a moderate budget
may also mean that the film needs to perform well at the box office in order to turn a profit, and it may face
competition from other similarly budgeted films in the same genre.
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In conclusion, for this comedy, it would be recommended to go with a moderate budget between
$1.4 to $2.7 million. With this budget, the director could afford to cast really great talent, which would
enable the story to stand out. Additionally, this budget would allow for efficient marketing of the film.




possible additional sources of
revenue and financing:

Possible ways for sponsors & product placement:

- Brand of the RV that appears in the film

- Location and brand of the gas station Drink used in the film
- Clothing used in the film Location of the amusement park

- Restaurant in the film

- Hotel in the film

- Eftc.

One possible way of additional financing Is to negotiate with sponsors to create a
commercial, not only in the film but also a standalone advertisement with footage
from the film or additional shots that are created. At the same time, the
commercial can also serve as an advertisement for the film.



Vital Butinar — Director & Writer

vital@m2mproduction.com
~ Tel.: +386 41 501 355




